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1. Course Data

	Code:

	HU 333	

	Course title:
	Mass Communication

	Level:
	 3

	Specialization:
	General

	Credit hours:
	3 hours

	Number of learning units (hours): 

	(3) theoretical () practical




2. Course Objective
The Mass Communications aims to provide students with a critical knowledge of the historical development and key paradigm shifts in the study of media, culture and communication and with a comprehensive grounding in the theories and research necessary for studying, analyzing, and understanding media and communication processes in both national and global contexts. The course provides extensive training in communication and social science methods and approaches, including training in methods for studying new communication technologies, such as the internet, and training in web-based research.

3. Intended Learning Outcomes:
	
A. Knowledge and Understanding

B. Intellectual Skills
B14. Develop the act of getting people together to accomplish desired goals and objectives (Management skills). 
B15. Focus, gather information, integrate, and evaluate the data for Problem Solving. 
C. Professional and Practical Skills
C5. Acquire information independently. 
D. General and Transferable Skills
D2. Practice Independent Learning techniques. 
D4. Follow Analytical Thinking. 
4. Course contents 

	Topic

	The relationship between contemporary media issues and social theory, including debates about media and modernity

	The role of communication within processes of globalization

	Assessing competing arguments in media and social theory

	Perspectives on the organization of the mass media, and different frameworks for the analysis of the way such organizations operate both nationally and internationally

	The organizational, professional and ideological constraints on the production of news and other media content.

	Key theories and models of media influence, media audiences and media consumption

	The historical progression and socio-political context of research on media influence and media audiences

	The relationship between theory and method in the social sciences.

	The strengths and weaknesses of a broad range of approaches and methods for analyzing media and communication processes

	How to collect, manage, analyze and interpret communication and social science research data.

	How to formulate research questions, conceptualize research problems, design and carry out small-scale social science research.

	








Mapping contents to ILOs

	Topic
	Intended Learning Outcomes (ILOs)

	
	Knowledge and understanding
	Knowledge and understanding
	Knowledge and understanding
	Knowledge and understanding

	The relationship between contemporary media issues and social theory, including debates about media and modernity
	
	B14
	C5
	

	The role of communication within processes of globalization
	
	B15
	
	D2

	Assessing competing arguments in media and social theory
	
	
	
	D4

	Perspectives on the organization of the mass media, and different frameworks for the analysis of the way such organizations operate both nationally and internationally
	
	B15
	
	D4

	The organizational, professional and ideological constraints on the production of news and other media content.
	
	B14,B15
	
	

	Key theories and models of media influence, media audiences and media consumption
	
	
	C5
	D4

	The historical progression and socio-political context of research on media influence and media audiences
	
	
	C5
	D4

	The relationship between theory and method in the social sciences.
	
	B15
	C5
	D2

	The strengths and weaknesses of a broad range of approaches and methods for analyzing media and communication processes
	
	B14
	C5
	

	How to collect, manage, analyze and interpret communication and social science research data.
	
	B15,B14
	C5
	D2

	How to formulate research questions, conceptualize research problems, design and carry out small-scale social science research.
	
	B15
	C5
	D4

	
	
	
	
	



 5. Teaching and Learning Methods

Lectures, 
seminars, 
tutorials, 
group project work, 
practical assignments, 
independent research

6. Teaching and Learning Methods for students with limited capability

	Using data show
	e-learning management tools

7. Students Evaluation

a) Used Methods

Assignment 1
Assignment 2
Mid-Term Examination
Assignment 3
Oral Examination.               		
Semester Work and Project   	
   Final-term Examination

b) Time

Assignment 1			week 3
Assignment 2			week 5
Mid-Term Examination 		Week 7 or 8
Assignment 3			week 9
Oral Examination.               		Week 4 and 10
Semester Work and Project   	week 12
Final-term Examination      		week 14 or 15

c) Grades Distribution

Mid-Term Examination 		20 %
Final-term Examination      		70 %
Oral Examination.               		5 %
Practical Examination		%
Semester Work and Project   	5 %
Other types of assessment		%
Total	        100%


List of Books and References


a) Notes
Course Notes

b) Mandatory Books
       
O'Shaughnessy, M 2002, Media and Society: An Introduction, Oxford University Press, Melbourne.

c) Suggested Books
	
Curran, J. & Gurevitch, M. (eds) 2000, Mass Media and Society, 3rd edition, Edward Arnold, London.

d) Other publications
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